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	Course Start Date:                                                                                 
	Course End Date:

	Learner Name:



	Tutor Name:                                                                                            
	Centre/Venue:

	
	
	
	

	
	Date Assessment Criteria 

Met
	Location

of
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Evidence
	TUTOR SIGNATURE

	LO 1 
	Understand the use of social media to market products and services.

	AC 1.1 
	Describe the forms of social media which can be used to market products and services.
	
	
	

	AC 1.2
	Describe how social media can be used to market products and services.
	
	
	

	AC 1.3
	Describe how social media can be used to build brand awareness.
	
	
	

	AC 1.4
	Outline the benefits of using social media to market products and services.
	
	
	

	AC 1.5
	Outline the disadvantages of using social media to market products and services.
	
	
	

	LO 2 
	Be able to use social media to market products and services.

	AC 2.1 
	Plan a social media campaign to market products and services.
	
	
	

	AC 2.2
	Use social media to market products and services to include:
a) Facebook

b) Twitter
c) LinkedIn.
	
	
	

	LO 3
	Be able to review the use of social media to market products and services.

	AC 3.1 
	Review the effectiveness of using social medial to market products and services.
	
	
	

	AC 3.2
	Update the planned social media campaign in light of findings from the review. 
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